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bakemag.com

bake

Connect with an audience
of engaged retail bakers

For over 35 years, bake magazine has reached the retail bakery, artisan/
specialty bakery, foodservice/bakery café and intermediate wholesale audiences
of the North American baking industry. Both bake and bakemag.com serve as
quintessential print and digital resources for experienced bakers, bakery owners,
foodservice professionals, buyers, and more in this thriving sector.

Brian Amick
DIGITAL MEDIA EDITOR

bamick@sosland.com

Andy Nelson
MANAGING EDITOR

anelson@sosland.com

John Unrein
EDITOR
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Retail bakeries in the U.S. are ready to invest
in equipment and capital expenditures.

TOP FRONT-OF-HOUSE EQUIPMENT TOP DRIVERS FOR EQUIPMENT
PURCHASES BEING CONSIDERED: PURCHASES: o

Display cases — 46% Replace existing/old/outdated equipment — 37% of retail bakers report
Menu boards — 38% ncrease production efficiencies — 33% they were actively looking
Coffee/beverage machines — 36% mprove production capabilities — 33% to purchase equipment.
POS systems — 33% ncrease capacity for existing products — 31%
Bread slicer — 21% Decrease labor costs — 24%
ncrease capacity for new products — 21%
TOP BACK-OF-HOUSE EQUIPMENT Automate processes currently handled manually — 21%
PURCHASES BEING CONSIDERED: Accommodate/compensate for lack of l[abor — 21%
Baking pans — 72% Improve product quality/consistency/accuracy — 20%
Refrigerators/freezers — 58% Reduce waste/energy costs — 15%
ngredient bins — 56% Expand into new channels (e.g., wholesale, foodservice) — 13%
Scales — 49% Reduce maintenance/repair costs — 13%
Countertop mixers — 48% Create more environmentally responsible operations — 10%
Decorating equipment — 43% Improved food safety/sanitation — 9%
q a Ck OV e n S . 370 /O Source: Cypress Research, 2023

-loor mixers — 31%
Deck ovens — 27%
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Nearly 4.8 million
opportunities to connect
with customers in 2024

bake’s omnichannel approach delivers critical context
and insights about the latest news and information
driving the retail bakery and bakery foodservice
iIndustry. Each month, bake provides on average nearly
400,000 possibilities to connect with its highly engagead
group of baking industry decision-makers, enabling
manufacturers, suppliers and service providers to get
In front of audiences that matter.

Source:

1. Publisher’'s own data, June 2023. Average Monthly Opportunities to Connect with Customers x 12 months

2. Sosland Publishing Circulation. Qualified circulation for analyzed issues (January 2023-June 2023) = 14,912 (6 times per year)
3. Sosland Publishing Circulation. Average digital circulation = Total qualified circulation + Non-qualified circulation (January-June
2023) = 19,405 (6 times per year)

4. Google Data Studio, January 2023 — June 2023

5. Publisher’s own data, June 2023. Aggregate monthly distribution (distribution x frequency) for bake News, bake Trends,
Bakery Insider, bake Breadwinners, Baker’'s Workbench and Cakenomics. No attempt has been made to identify or eliminate
duplication that may exist across media channels

6. Publisher’s own data, June 2023. May include duplication of viewers across/within channels (Average Monthly Digital

Circulation + Average Monthly Newsletter Circulation + Average Monthly bakemag.com Pageviews)

VIEW THE RATES AND SPECS

Average print circulation per issue?

' 19,405
Average digital circulation per issue®

Average monthly web sessions?

— 328,161

Average monthly newsletter circulation®

399,612

Average opportunities
to connect with customers®
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Circulation by Business Class

Baker Cafe

Specialty Bakery

13%

Retail Bakery:

61%

PRy
........
o0 0

Food Service Dist /
Bakery Dist / Broker

Intermediate
Wholesale Bakery

3%
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2024 editorial calendar

Calendar subject to change

JANUARY / FEBRUARY MARCH / APRIL

CLOSE DATE: DEC 20, 2023 CLOSE DATE: FEB 22

The Promotion Issue The New Business Issue

e How To: Limited-Time Offers e How To: Drive Higher Demand

e Digital Toolbox: Creative Storytelling e Digital Toolbox: Social Media Deep Dive

e (Qvens e Mixers

e Specialty Flours e Flavors/Colors

e Gluten Free e (Clean Label

e \alentine’s Day e Mother’s Day

e Brownies e (Cookies

e Sprouted Grains e Muffins

e Cakenomics: Spring Cake e Cakenomics: Graduation Cakes
e Panaderia - Spring Issue
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2024 editorial calendar

Calendar subject to change

MAY / JUNE JULY / AUGUST
CLOSE DATE: APR 25 CLOSE DATE: JUN 19

The Social Media Issue The Production Issue

e How To: Plan Winning Promotions e How To: Manage Costs

e Digital Toolbox: Photo Contests e Digital Toolbox: Sales Forecasting
e (Cookie Machines e Spraying/Enrobing Machines
e Fruits/Nuts e Honey

e |cings e Fruit Purees

e Father’s Day e National Bakery Day Planning
e Graduation Sweets e Single-Serve Desserts

e Baguettes e Savory Pastries

e Cakenomics: Summer Cakes e (Cakenomics: Birthday Cakes
e Panaderia - Summer Issue
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2024 editorial calendar
SEPTEMBER 7/ OCTOBER NOVEMBER / DECEMBER
CLOSE DATE: AUG 22 CLOSE DATE: OCT 21
The Technology Issue The Inspiration Issue
e How To: Inspire Your Staff e How To: Develop New Products
e Digital Toolbox: Interactive Promos e Digital Toolbox: Coffee Chats
e Donut Fryers e Depositors
e Shortenings/Oils e Dairy
¢ |nnovative Decorations e [Fondant Favors
e Halloween e (Christmas
e (Cupcakes e (Cheesecakes
e Holiday Breads e Specialty Pastries
e Cakenomics: Halloween Cakes e Cakenomics: Christmas Cakes
e Panaderia - Fall Issue e Panaderia - Winter Issue

INTRODUCTION | AUDIENCE REACH | EDITORIAL CALENDAR | PRINT MARKETING OPPORTUNITIES | DIGITAL MARKETING OPPORTUNITIES | CONTACT



https://www.bakemag.com/media-guide/bake-specs
http://bakemag.com
https://www.bakemag.com/
https://www.bakemag.com/
https://www.linkedin.com/showcase/bake-magazine/
https://twitter.com/BakeMag
https://www.facebook.com/bakemagazine
https://www.instagram.com/bakemagazine/

bakemag.com VIEW THE RATES AND SPECS

Print marketing opportunities

Te— I el Print ad rates
. |
ke €\ AD TYPES 1-3X 4-6X |
,, Advertorials

the voice of bakeriRCRNNP TWO-PAGE SPREAD $12,625 $11,655 . - .

; . Promote your brand’s unique capabilities with an
the /- FULL PAGE $6,825 $6,325 advertorial. Advertisers have the option of providing
magic Uiz FREE $4,375 33,975 the journalistic style article or one of our editorial
box A o 1/3 PAGE $3,875 $3,475 experts will produce the piece for an additional
e e v B [ 1/4 PAGE $3,325 $3,050 cost. As an added bonus, your advertorial will
oo oot oo PRODUCT SHOWCASE $775 $725 feature a live website link in bake’s digital edition,

Achatz Pies unveils pie crust box

driving engaged readers to your doorstep.

For classified section ad rates and specs, contact our
sales team at classifiedsales@sosland.com.
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Print marketing opportunities

Special issues

PANADERIA

Panaderia, a quarterly
magazine in both print

and digital formats, is an
essential marketing resource
delivering valuable insight
iInto America’s rapidly
Increasing Hispanic market.

CAKENOMICS
CAKENO M | C s In each issue of bake magazine,
bake’s editorial team looks at
best practices for growing U.S.
retail cake sales and profits,
iIncluding business building ideas
from America’s most prolific cake
sellers. In addition, Cakenomics
also features time saving tips,
supply side economics, winning
promotions and innovative

INADERIA.

“‘ﬁﬂ"&&"‘i.

gmfuw

products every month.
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Print marketing opportunities

Bakery Redbook

Close Date: May 21
Publish Date: July

Bakery Redbook print ad rates

AD TYPES AD RATES
The 43 annual Bakery Redbook covers
all segments of the baking industry and TWO-PAGE SPREAD $12,375
provides an opportunity to get your brand 1/2 SPREAD $7.850
message In front Of. a broad au@ence, FULL PAGE $6 950
including the combined circulation of
bake, Baking & Snack, Milling & Baking 2/3 PAGE $5,775
News, and Supermarket Perimeter. A 1/2 PAGE $4,625
single advertisement will receive year- 1/3 PAGE $3.700
rogrjd exposure in our print ed|t|pn, digital 1/4 PAGE $3.400
edition, and online searchable directory.

11
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) [ ) [ ) ) INSTORE/GROCERS INSTORE/GROCERS
Statistical analysis Statistical analysis
I 1 I l I l | a I e 1 I l O O I l I I | 1 le S Center Store Center Store

Angel Food/Bundt/Sponge - Full-Size Donuts -
Top 10 Suppliers. Dol Sales % C a Dolar Sha a t Sales ChgV Pr U ChgVs Yz Top 10 Suppliers Dollar Sales % Chg Vs Ya Dolar Share Cng ¥ Unit Sale ChgVsYa
Angel Food/Bundt/Sponge 190,831,704 0 59248858 82 B0 Full-Size Donuts TGRS 1% 10 BOITEE 0.0
Hostess Brands LLC 157695825 2503 49638109 ECT Grupo Bimbo U543 10.9% 236 - 80679038 0043
Flowers Foods LLC 31039977 2309 9008.4%6 45 B0% Hostess Brands LLC W63 3% ume 304877 0.005
Private Label 801083 00% 72259 45 B0% Jab Holding loh A Benckiser 638G 48% I 19283196 0085
Balconi $rl 5610153 -00n 156,630 -01 $3.26 20% Mckee Foods Corp 169,371,667 173% 13418 67922414 0.008
Jacobs Fruitfield Food 6rp 435728 -0.02 95,872 $4.54 20% Flowers Foods LLC 75,809,561 0.3% 6.383 . 31539,434 -0144
Horizon Food Grp 124,557 4 -0.08 67328 s217 13.0% Private Label 36,344 445 1386% 306 10,776,067 -0106
St Michel Holding 112,897 b -0.019 27886 $405 40% Clydes Delicious Doughnuts 21433627 8.7% 231 6,610,314 023
fioGrande Fonds 9773 0001 B67 BT Carolna Foods I 20046 455% 1856 306728 0168
Tropc Pastres 8740 0003 5678 8B 0% Untd States Bakery 2320 98k 8 6231085 003
Delicpol pZ 00 089 1 0001 5868 SI7g A% Vaple Donuts Inc R3B0560 136k 1041 260208 0099
Layer Cakes Mini Muffins
Top 10 Supplers Dlasdes %Op¥ts e Oghla PrcePerlit % 0ig Y Top 10 Supplers Dlaes SOgWh  DlaSae Ol UotSdes %0igsta
Layer Cakes D957 40% 100 0 4607893 -0.067 %28 N0% Mini Muffins a3 3% 10 0 608202 008
GupoBmbo 27403906 12% 93818 2523 458 0129 s6s6  160% GupoBmbo 59948572 7% 703 02K 298552 008
Cookies Untd LLC 6L 8% e 0R 2635 0% AT Wokee Foods Corp G026 46k 6% 1983 I T
Mokee Foods Corp 632,729 1881248.6% 2066 2166 261759 15520609 251 20% Hostess Brands LLC 705838 25% 3501 0358 764388 0102
fich Prods Corp 843 BUT% 029 05 sk 028 S 00% Cafe Vally Bakery s am% w6 0% 3643 0108
Moshe Ludmir & Sons Ltd 75831 84% 0269  -0.03% 10,083 0121 §752 5.0% Private Label 16,760,310  239.4% 2n 1466 4770803 1841
Oberlanders Bakery Inc 71851 53.2% 0.246 0079 5580 03% §1288 10.0% Flowers Foods LLC 9,852,401 7% 121 0422 2732190 -0.29
Afikomen Bakehouse 49,859 80.3% omn 0072 4am 0589 $195 13.0% FlaxdLife 1439,882 -3.0% 0187 -0.026 173231 -0.097
Royal Kosher 46782 554% 016 0.053 3,306 045 $146 70% Summit Naturals Inc 1300896  300.2% 0169 0122 324,564 3.069
Claxton Bakery Inc 32187 39.3% on 0028 6,036 03n $5.33 6.0% J$Bind Inc 166670  -25.6% 0.022 0.01 35,265 0.345
Hostess Brands LLC 9852 -6.0% 0034 -0.004 10,587 -0.001 $094 -6.0% Kit Global 118,550 -0.002 22434 -0.247
Individual /Snack Pies Full-Size Muffins
Top 10 Supplers Dlasies %Ogea e O UiSdes o ProsPalit S 0g\k¥a Top 10 Supplers oo %0igsta gkt titSos ¥0ig s
Individual /Snack Pies 249,399,562 0 175,960,178 ¥ 39.0% Full-Size Muffins 164,777,357 u3% 35,290,237 0154
Pivate Label 49610461 R 4 6137463 0% Grupo Bimbo 55209160 62.3% 030828 04%

' ' Grupo Bimbo 49583.062 0881 0644 2510837 180% Brynwood Partners B2 Ik E 9207% 004
Mokee Foods Corp 3572282 [T 2112156 0% Mondelez nt Inc BONME  60% - 167200 0286

Flowers Foods LLC 29,842,005 11966 om 19,224,926 280% Cafe Valley Bakery 65263719  243% R 1202576 007
Hostess Brands LLC 16107964 6459  -0221 7604821 280% American Classic Bakery Inc 5049764 322% 163,855 0.001

bakeries and multiunit retailers and includes plant information =Ny = -
for major wholesale and intermediate wholesale bakeries in — =
the U.S., Puerto Rico and Canada. Companies are organized

geographically and alphabetically. Baking industry professionals
rely upon this easy-to-use resource throughout the year to

find company profiles and the contact information for each \
company’s leadership team.

Total US. - Multi-Outlet, Gurrent 023, Source: aChicag research fim Total U.S. - Multi-Outlet, Cu

market research

asi”basis,

i bass.

22 Bakery Redbook 2023 Bakery Redbook 2023 23

Bakery Redbook’s Supplier Listings serve as a comprehensive
guide covering all segments of the baking industry—from
equipment and ingredient manufacturers to suppliers and service
providers. Your company’'s advertisement in the Bakery Redbook
will be seen year-round by industry professionals utilizing this
valuable resource.

In addition to the print and digital editions of the Bakery
Redbook, your brand’s advertisement will also be featured
IN our searchable, online directory. Potential buyers can filter
or browse by category or alphabetically for the latest bakery
suppliers and distributor listings.
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CUSTOMER’S

Meet your buyers
at EVERY turn.

Integrated print and digital solutions reach them
on their time, their terms and their path.

To embark on the journey, email us at
bake@sosland.com or call us at
(816) 756-1000 or (800) 338-6201.

UNIQUE

13
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Digrital marketing opportunities

bake’s crafted strategies and tactics get your message to the right
people at the right time via THEIR preferred channels. In addition to
print, bakemag.com — the retail baking industry’s trusted, premier
website — offers digital marketing opportunities to position your
June 2-4,2024 | Kansas City, MO Q9 sncrsen semnan brand and reach your prospects throughout their buying journey.
" -.Ewb s s sunme From run of site (ROS) ads, exclusive sponsorships, and more, your
m e marketing messages will get noticed through more than 54,000
monthly sessions on bakemag.com.!

-8 a! ”% = ores 1. Source: Google Data Studio, January 2023 - June 2023

l\l&T\rISI Cre mSm my

u LSS S ootk RATES
S— ADTYPES PER MONTH)
knowledge ] | EADERBOARD $2,100

EXPANDABLE | EADERBOARD $2,375

L INLINE MEDIUM RECTANGLE $2,525

MEDIUM RECTANGLE 1 $2100
MEDIUM RECTANGLE 2 $1,475
ANCHOR $2,750 PER WEEK
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]
Digrital marketing opportunities
Help bakery decision-makers plan ahead and capitalize Native content provides an opportunity to showcase industry
on sales opportunities. Each week a different slideshow knowledge and product updates in a content marketing approach
spotlights innovative products, creative merchandising through sponsored articles or sponsored videos.

ideas and marketing opportunities.
Sponsored article: $2,100 per week

Sponsored video: $2,100 per week
$1,850 per slideshow sponsorship

e Contribution of content — video and intro teaser or full-length article

e Contribution of content ® Article or video is spotlighted as the main feature article on

e Slideshow recognition on the bakemag.com bakemag.com home page for one day and then archived on the
homepage website the following day

¢ 4-6 slides on the landing page e Article or video is promoted as the top headline article in the

e Slideshow featured in the bakenews daily newsletter bakenews daily newsletter the first day of the campaign and then

e Slideshow and your advertisement archived on promoted the remainder of the week in the supplier news section
bakemag.com for 12 months of the newsletter

e Exclusive leaderboard and medium rectangle 1 ads
on the article landing page

15
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Digrital marketing opportunities

Spotlight your company’s technology or service by showcasing how it addresses
a current consumer trend in the marketplace or how it delivers solutions to lbakers’
challenges. Your team or our editors share the details behind success stories from
your customers’ perspective, supplemented by input from your company’s subject
matter expert, creating a credible, interactive digital magazine for informing your
customers while enticing them with a call to action.

TAKING PLANT-BASED

to the next level

Eliminating butter, eggs and other dairy ingredients products, with or without some minor formulation

bakemag.com will host your white paper and promote it to a targeted audience.
White paper hosting iNncludes reference on the white paper |i3ting page and a o o A A o e B S i A

intake. This may be for health or religious reasons, of a prune ingredient in that system can make a big
' ' for environmen tal concerns , or simply, just because. difference in perceived richness. Prune ingredients
d ed ICa'ted |an d I n a e Regardless of motivation, it’s time to take plant are also rich in phenolic compounds, which
. based baking to the next level and include vegan suppress off flavors from egg substitutes and other
variations of popular sweet treats to give shoppers plant-based analogs. When done successfully,
permission to indulge. folding prune ingredients into a new plant-based
When used in baking, California prune ingredients cake, brownie or cookie can differentiate forward-
can sweeten with less sugar, help reduce fat and thinking bakery operations from the competition.
calories, replace artificial caramel color and retain Prune ingredients do all this while keeping
moisture. The ingredients’ inherent richness also allows labels clean and simple. They may even reduce
them to complement rich flavors such as chocolate, raw material costs. If a recipe is not vegan, for
coffee, caramel, nuts, warm baking spices, and a range  example, prune ingredients can help reduce some

bake’s hosted webinars offer a powerful activation opportunity for brands looking to e e e ol et e o e i e e o ptente o

profile of some baked goods. certain allergens, allowing for

: . : : : : . Prunes (also called dried plums) can be used dairy-free or egg-free claims.

S are t el r COI I Ipe Ing CO nte nt an expe rt InSIg t Wlt targ ete au Iences . eve rag I ng as functional ingredients because of their unique Plus, a little goes a long way.
chemical composition. The combination of sorbitol Adding 1% to 2% of a puree,

and pectin binds moisture and mimics fat, yielding powder, or concentrate can

bake’s reach 1o its exclusive subscriber database drives quality viewership and ensures fndercales andchewy cokis Insame'baked | be enig & e ookl
that your messaging is heard by difference makers across the retail baking industry.
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Digrital marketing opportunities

AUDIENCE EXTENSION
Stay engaged with bakemag.com visitors after they leave our site and navigate
across the web, use mobile apps or consume social media. Audience

extension amplifies your message to our qualified readers resulting in higher
conversion and engagement rates.

TARGETED EMAIL MARKETING

Deliver your tailored message directly to your best prospects. Targeted emails
are a great way to build brand awareness, introduce new products, announce
special offers and drive qualified traffic and leads to your website.

CUSTOM PUBLISHING

For unigue custom digital publishing projects, bake delivers a wealth of
marketing solutions with creativity, professionalism and credibility.
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Digrital marketing opportunities

Newsletters

bakenews. (e News You Ko,

bakenews daily i1s distributed Tuesday through Friday and Retail Bakers of America’s News You Knead reaches retall,
offers valuable information including industry news, formulas, specialty and foodservice bakers. Each Monday, News You
decorating ideas, videos and slideshows. Knead delivers industry news, tips and techniques related to

bakery production and education.
Blockbuster 1 ad: $2,600 per month

Blockbuster 2 ad: $2,600 per month Blockbuster ad: $1,400 per month
Sponsored message: $2,750 per month Medium rectangle 1 ad: $1,400 per month
Medium rectangle 1 ad: $1,850 per month Medium rectangle 2 ad: $975 per month

Product spotlight: $400 per week
RBA member spotlight: $600 per month
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Digrital marketing opportunities

Newsletters

bakefrends paxers

baketrends is a weekly product spotlight newsletter distributed Baker’'s Workbench catches up with bakery masters and
to retail, foodservice and instore lbakery decision-makers. supplier technicians for new production twists that bring
added value and efficiencies to bakery production.

Featured sponsorship includes:

e Blockbuster 1 ad Baker’s Workbench video sponsorships showcase
e Exclusive product spotlight suppliers’ technical knowledge and expertise relating to
e Up to 4 call to action buttons their products and services.

Rate: $2,525 per week
Sponsorship includes:

Category sponsor 1 includes: e \/ideo
e Blockbuster 2 ad ¢ | caderboard ad
e Product spotlight within category section ¢ Blockbuster ad
Rate: $1,250 per week e Product spotlight

Rate: $2,100 per month
Category sponsor 2 includes:

* Blockbuster 3 ad
e Product spotlight within category section

Rate: $1,250 per week o
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bakemag.com

Digrital marketing opportunities

Newsletters

BREAD

Breadwinners focuses on the latest trends and troubleshooting
solutions for bread and roll production.

Blockbuster ad and product spotlight: $2,500 per month
Optional Video: $525 per month

bake

CAKENOMICS

HHTE 000100 0110011111071171007F HOW TO MAKE MONEY IN CAKES

Cakenomics delivers cake decorating best practices, new product
trends and the latest tips and techniques from the nation’s leading
decorators straight to bakers’ inboxes once a month.

Blockbuster ad and product spotlight: $2,500 per month
Optional video: $525 per month

newsletter
sponsorships

(Blockbuster - advertise here!)

® (NEWSLETTER TOPIC)
®* Reaches food
industry decision

makers

(Medium
Rectangle -
advertise
here!)

(Sponsored Message -
advertise herel)

Builds brand
awareness with
built-in, targeted
audiences

(NEWSLETTER TOPIC)

Aligns your brand
with a trusted
news source

‘ VIEW THE RATES AND SPECS
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Digrital marketing opportunities

As the exclusive sponsor of bake’s digital edition,
your wide skyscraper ad will appear next to every

| page of the sponsored digital edition. In addition to
bake this premium location, your blockbuster ad also will

h p.mrce,s;, OsERND appear in the bake digital edition email alert, which
ba.km.g '\\“"’ ' PP :

new s | i = Lopl IS sent to the subscriber database. Digital alerts are
ground sent to over 19,000 recipients each issue.

1. Source: Sosland Publishing Circulation

(SOSLAND

¢ \Vide skyscraper ad on the digital edition
e Blockbuster ad on the digital alert email

¢ \\Vide skyscraper ad and blockbuster ad
¢ \/ideo on the digital edition intro page
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) ° P ° ° bakingovens ssssssssssssssssssssssssssssssssss
Digital marketing opportunities vakingovens -
e — = .o
, . o , , BAKING-OVENS — =
Once per quarter, bake’s editorial team will dig deeper into a trending product category. | R e fann |

Sponsorship Rate: $4,200 per Special Report

May: Bakery equipment , —
July: Holiday promotions
November: The bottom line

SOCIAL
MEDIA

Each Special Report is provided in digital edition format and distributed to bake’s s
audience with a dedicated email. Articles from the digital edition along with two online
slideshows focused on the topic are promoted to the bake audience by way of the
bakenews daily newsletter throughout the special report month. Each Special Report
digital edition, articles and slideshows will be archived on an exclusive landing page on
bakemag.com focused on the topic.

ONLINE | SOFTWARE

TOOLS

sssssssssssss

nnnnnnnnnnnnnnnn
is growing.

¢ | caderboard ad and medium rectangle ad on slideshow landing pages
and topic landing pages
e Full page ad and editorial contribution in the Special Report digital edition

22

INTRODUCTION | AUDIENCE REACH | EDITORIAL CALENDAR | PRINT MARKETING OPPORTUNITIES |DIGITAL MARKETING OPPORTUNITIES | CONTACT



https://www.bakemag.com/media-guide/bake-specs
http://bakemag.com
https://www.bakemag.com/
https://www.bakemag.com/
https://www.linkedin.com/showcase/bake-magazine/
https://twitter.com/BakeMag
https://www.facebook.com/bakemagazine
https://www.instagram.com/bakemagazine/

bakemag.com VIEW THE RATES AND SPEC k

For advertising information, please contact:

PUBLISHER NATIONAL ACCOUNT EXECUTIVE INSIDE SALES SPECIALIST
tashby@sosland.com gwagner@sosland.com juliana@sosland.com
(816) 589-1827 (816) 392-8860 (816) 835-8235
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bakemag.com ‘ VIEW THE RATES AND SPECS
10 AND
PUBLISHING.

THE MOST TRUSTED RESOURCE FOR FOOD INDUSTRY PROFESSIONALS.

4801 MAIN ST. SUITE 650, KANSAS CITY, MO 64112
Office: (816) 756-1000 e (800) 338-6201

sosland.com

Sosland Publishing performs a specialized range of design, digital and media services.
For more information, contact your sales representative.

See Terms & Conditions

. DAIRY ,
bake BakingsSnack PROCESSING  FoodBusinessNews  FoodEntrepreneur:
supermarket
MEAT+POULTRY  Milling&BakingNews PETfood  PERIMETER  WOKLD GRAIN
. 0 PET'!:FQE(S)SQ Sosland Publishing TRENDS ano
FoodEntrepreneur Experience S\ CHANCE SURCHASING SEMINAR INNOVATIONS
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